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The main objective of this study is to examine the impact of communication and social media on
entrepreneurial alertness and the opportunity recognition capacity of rural women engaged in
tourism-related businesses in the Oramanat region of Kermanshah province. This research is applied
in nature and was conducted using a survey method. The statistical population included rural women
with active tourism-related businesses in the Oramanat region, and a sample of 200 women was
selected through random sampling. The research instrument was a questionnaire, developed using
standardized tools from previous studies. Collected data were analyzed using SPSS and Smart PLS
software. The results indicated that there was no significant relationship between the use of social
media and networks by rural women and their entrepreneurial alertness. However, a positive and
significant relationship was found between self-efficacy and entrepreneurial alertness. Furthermore,
there was a positive and significant correlation between rural women’s social interactions and their
entrepreneurial alertness, as well as between entrepreneurial alertness and the recognition of
entrepreneurial opportunities. Model evaluation using Smart PLS demonstrated that the employed
model had a relatively good overall fit, explaining 80% of the variance in entrepreneurial alertness
and 76% of the variance in opportunity recognition and utilization among rural women in this region.
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1. Introduction

Today, more than ever, policymakers have recognized the importance and critical role of
entrepreneurship in advancing the social and economic development of communities and creating job
opportunities, particularly in developing countries. Entrepreneurship can build capacity for innovation
and provide new employment opportunities for individuals in society. One of the key elements in the
entrepreneurial process is the accurate identification and evaluation of opportunities. Recognizing
opportunities plays a fundamental role in entrepreneurial activities, as entrepreneurship involves
thinking and acting based on opportunity. Entrepreneurs who are more capable of detecting market
opportunities are quicker to create value for customers and stakeholders. Entrepreneurship encompasses
all activities related to understanding and exploiting opportunities and establishing organizations to
capitalize on them. In other words, identifying and exploiting opportunities is the core of
entrepreneurship, making it a systematic activity for discovering, evaluating, and implementing value-
creating opportunities. Accordingly, understanding how entrepreneurial opportunities are identified and
utilized, along with the influencing factors and components, is a significant topic in entrepreneurship
research. Previous studies have shown that social networks have a positive and significant impact on
digital entrepreneurship and opportunity recognition, with the content of social relationships exerting
the greatest influence on opportunity identification. Major aspects of virtual social networks involve the
simultaneous use of online and digital tools to engage with audiences, transforming audiences from
passive recipients to active participants, thereby creating a new structure in the next generation of media.
Based on these insights, and drawing on models explaining factors affecting the recognition and
exploitation of entrepreneurial opportunities, this study developed a conceptual framework to examine
the impact of three variables—social communication, media and social networks, and self-efficacy—
on entrepreneurial alertness, and subsequently, on the identification and exploitation of tourism-related
entrepreneurial opportunities by rural women in the Oramanat region of Kermanshah province.

2. Methodology

This study, in terms of its objective, is applied research and, based on its approach to data, is a
descriptive-correlational study conducted using a survey method. The statistical population consisted
of all rural women engaged in entrepreneurial activities and tourism-related businesses in the Oramanat
region of Kermanshah province (Paveh, Javanrud, Ravansar, and Salas Babajani counties). According
to the latest available data at the time of the study, their total number was approximately 233 individuals.
The data collection tool was a researcher-made questionnaire, with its sections developed based on
standardized instruments used in previous studies. Specifically, entrepreneurial alertness was measured
using 17 items, and self-efficacy, social communication, and opportunity recognition and exploitation
were measured using standard tootls. Due to uncertainty regarding access to a specific number of
participants, the questionnaire was distributed to the entire population. Ultimately, after continuous
follow-up, 200 women (approximately 85% of the population) completed the questionnaire. The
collected data were analyzed using SPSS and Smart PLS software.

3.Results

After fitting the measurement and structural models and confirming their adequate fit, the research
hypotheses were examined and tested. The results indicated that there was no significant relationship
between the use of media and social networks and entrepreneurial alertness. However, significant
positive relationships were found between self-efficacy and entrepreneurial alertness (R = 0.18, P <
0.05), social communication and entrepreneurial alertness (R = 0.70, P < 0.05), and entrepreneurial
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alertness and the recognition and exploitation of opportunities (R = 0.87, P < 0.05). Evaluation of the
conceptual model showed that social communication, social media, and self-efficacy enhance the
identification of entrepreneurial opportunities by strengthening entrepreneurial alertness. Among these
variables, self-efficacy had the strongest effect on entrepreneurial alertness, which, in turn, played a key
and significant role in recognizing and exploiting opportunities. In other words, a combination of
interpersonal communication and interactions, use of media and social networks, and belief in personal
abilities forms the foundation for successful entrepreneurial opportunity recognition among the rural
women in the studied region.

4, Discussion

The examination of the impact of entrepreneurial alertness on opportunity recognition has emerged as
an attractive area of research in recent decades. Numerous studies have explored the relationship
between alertness and opportunity recognition. In this study, the focus was specifically on investigating
the influence of social communication, media, social networks, and self-efficacy on entrepreneurial
alertness and opportunity recognition in the tourism sector among rural women, which can help identify
strategies to develop women’s entrepreneurship programs, particularly in tourism—a sector with high
potential for rural entrepreneurship. The correlation analysis results showed that self-efficacy and social
communication had a significant positive relationship with entrepreneurial alertness and, subsequently,
with the identification and exploitation of entrepreneurial opportunities at the 5% significance level. In
contrast, media and social networks did not show a significant relationship with entrepreneurial
alertness. Overall, the relationship between entrepreneurial alertness and opportunity recognition and
exploitation was significant at a 95% confidence level. These findings suggest that in the studied
community, virtual media and social networks are not sufficiently developed, and local or indigenous
media do not focus on entrepreneurship and business topics. However, higher social communication
and more effective interactions with the surrounding environment were positively associated with
individuals’ awareness and alertness. Therefore, the ability to maintain social connections can enhance
entrepreneurial alertness, which in turn increases the ability to identify and exploit entrepreneurial
opportunities. Moreover, the positive and significant correlation between entrepreneurial alertness and
opportunity recognition and exploitation indicates that entrepreneurs with higher alertness can acquire
more new information and process it effectively, thereby increasing their chances of recognizing
entrepreneurial opportunities. In other words, entrepreneurs with adequate entrepreneurial alertness are
able to identify more opportunities for entrepreneurship. Consequently, this hypothesis is confirmed
and aligns with the results of previous studies by Li et al. (2022) and Otache et al. (2024).

5. Conclusion

In general, entrepreneurs acquire information through various channels such as information flows,
systematic and purposeful searches, mentorship connections, or their own high alertness, as well as their
position within social networks. They receive information about the environment and market and
interpret it based on their experiences and knowledge. The entrepreneur’s interpretation of information,
combined with future expectations and creative imagination, leads to the formation of an initial idea
about a new means-end relationship. This initial idea is then evaluated through social interaction and
eventually manifests as an entrepreneurial opportunity. Based on the study findings, it is recommended
that to strengthen attitudes and increase intrinsic motivation among entrepreneurs, opportunities for
interaction between entrepreneurs be facilitated through meetings, conferences, and collaborative
sessions. Such interactions promote the exchange of information and experiences, enhance mental
attitudes, increase self-efficacy, and consequently boost motivation for entrepreneurial actions. The
study also indicated that social networks and communication play a crucial role in recognizing
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entrepreneurial opportunities. Therefore, it is suggested to develop virtual social networks focused on
entrepreneurial activities and business development, utilizing available communication and information
technologies more effectively, along with creating and sharing content and successful experiences
among entrepreneurs, with the goal of raising awareness and familiarizing individuals with innovative
and diverse ideas in rural entrepreneurship.
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